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The magazine for
business owners

@ The leading magazine for business owners.
IMPULSE is a respected advisor on all areas of
entrepreneurial decision-making.

©® Required reading for owners of smaller and medium
sized companies. No other German business title has
such a high proportion of entrepreneurial readers.

© Highest affinity among top business-owners.
IMPULSE is the leading title for reaching executives with
high entrepreneurial skills.

® At the crossroads of the New and Old Economies.
Information technology, telecommunication and the internet
are all major editorial areas.

© The magazine for winners and leaders.
IMPULSE is written for profit-oriented business owners who
think and act proactively.

@ Reaching the mainstay of the German economy.
IMPULSE reaches as no other title the vital sector of smaller

and medium sized businesses.

Readership Profile

Men
Women

Age

20-29
30-39
40 - 49
50 - 59

Education
University

Profession

Small/medium-sized self-empl.

Owners, liberal professions

Net monthly income*
€ 3,000 - €4,999
€ 5,000 and more
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All Adults IMPULSE Readers Index:
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Source: AWA 2007 * Population average € 2,395
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IMPULSE is unmatched in reaching top business owners

650 T """ - - - - - = r—-- - - - - - - - - - - - - -~ - - - - - - - - - - - - - - - -~ |
| | |
| | |
i i !
| | |

500 | e mmmemmm—------ e mmmemmmmm—---- }

Sole Decision Makers l impulse O | !
Affinity Index, | | }
All adults = 100 ! ! :

IO - B6r’séﬁrﬂiﬁe’.”’.’ ******* TTTTTTTTmTmseoes ‘
| |
: Capita| . mana?er magazin :
i e l l

2004 - - - - ———— - Spiegel- - - - - - - -Wirtschaftsweche - —1- - - — - — - — - —————— I

Focus | }

Stern : : :

50 3 3 |
0 200 400 600

Top Business Owners*
Affinity Index, All adults = 100

Source: AWA 2007 *Self-appraisal: “l am a top executive” plus “I am a skilled business owner”

IMPULSE readers stand out - even among all decision makers

IMPULSE All
Decision Makers Decision Makers
180,000 Index = 100
Number %
Annual sales
€ 1.0 — 2.0 million 30,000 14 | 138
€ 2.0 million and more 110,000 61 120
Number of Employees
10-19 30,000 16 |133
20-49 20,000 13 | ]i2s
50 + 90,000 49 [ ]113
Business trips
2-3 times a month 70,000 4 | Jiis
1-5 times + in half-year in Europe 70,000 22 | 146
Personal gross annual income
€ 150,000 - 199,999 10,000 7 156
€ 200,000 ar 10’000 7 ‘ 171
Source: LAE 2007, 2.26 million decision makers
Cover price €6.00 Coverage
Frequency Monthly Adults 0.4% / 0.28 million (AWA 2007)
Ad closing 4 weeks prior to on sale date Decision makers 7.9% /180,000 (LAE 2007)
Last-minute ads Are possible
Launch year 1980 Cost per 1,000 readers*
Adults € 58.33 (AWA 2007)
Circulation Decision makers € 87.95 (LAE 2007)
Paid 121,225 copies (IVW IV/2007)
Subscriptions 61,348 copies (50%) Technical information
2008 ad rates* Trim size 212 mm x 275 mm
Full page mono, €16,350 (8-7/16" x 10-7/8")
multi-colour Printing process Cover: offset
Discounts Start at 5% for 3 pages Inner pages: rotogravure
Agency commission 15% Binding method Perfect bound
*Average annual rate. For complete current ad rates and data, please consult www.gujmedia.com
Gruner + Jahr AG & Co KG Media Sales Division Telephone (+49-40) 3703-2948 February 2008
Druck- und Verlagshaus Internatipnal Media Sales Telefax (+49-40) 3703-5672
20444 Hamburg www.gujmedia.com E-mail: ims@guj.de _
Germany Please contact your local representative



